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Therets plenty of new magazines aiming for the Hip Hop generation, that coveted 18-34 year old demo-
graphic that sets the trends for the rest of the nation - and the world - to follow. But even within this crowd-
ed market, OZONESs readership has increased 900% over the past four years. Herefs three reasons why:

OZONE represents the South.
I New York is home to virtually ev-
ery major media outlet, so OZONE

brings a fresh perspective. Over
the past few years, Southern rap has devel-
oped into its own genre and begun to domi-
nate urban music. Cities like Atlanta and
Houston have become breeding grounds for
platinum talent. Taking our cue from success-
ful artists who prst developed an indie fan
base by traveling extensively throughout the
country, OZONE literally goes oon tourd every
month in promotional vehicles. While other
magazines watch the Southern rap explosion
from a distance, OZONE is in the front row,
capturing the moment.

OZONE has a sense of humor.
2 Every publicationds success is ul-
timately determined by its tone,
personality, and ability to reach its
readers on an individual level. OZONE is raw,
real, live, and uncut. We dondt believe in cen-
sorship, and we are not politically correct. We
donft attempt to pass off dry press releases
and yuffy artist bios as editorial content. In a
testosterone-driven Hip Hop market, OZONE
also speaks to an audience largely ignored
by other publications: women. Instead of of-
fering clich®d makeup and style tips, OZONE
captures the interest of both genders equally
with amusing and thought-provoking inter-
views and popular monthly segments.

OZONE is prst. OZONE is prst to
3 cover independent artists that are
bubbling on the underground cir-

cuit. OZONE is prst to break news
stories that are relevant to our audience.
Because we understand our audience thor-
oughly, we are able to serve as the translator
between corporate America and our street-
savvy readership. Music industry executives
consistently look to OZONE to stay updated
on current events, trends, and fresh new tal-
ent. OZONE is, essentially, a grassroots publi-
cation with the deadly combination of street
credibility and international appeal.

But enough about us. Wedd prefer to let our product speak for itself. To read what industry executives and artists have said about
OZONE®s inyuence in the urban market, yip over to the back page.






